
MEDIA KIT

inquiries@milestomemories.com
Want to work with us?

http://inquiries@milestomemories.com


OUR MISSION

Established in 2013, Miles to Memories (MTM) 
launched as a website to teach others how to travel 
for pennies on the dollar through points and loyalty 
programs.  Our mission to educate and inspire 
others to get out and see the world has since 
expanded to cover Las Vegas news and we’ve built a 
loyal community generating 385k average monthly 
plays to our content across multiple platforms.  

Join us as we connect with our community each 
week! 

   

@detroitmark

Shawn Coomer

Mark Ostermann

@milestomemories

-Founder of MTM

-30-year Vegas native

-Visited 73 countries

-Ridden 1,000 coasters

-Visited every Disney park 

in the world

-Visited 19 countries

-Huge Detroit Lions and 

Michigan State Spartans 

fan

-Never found a beachfront 

or rooftop bar he doesn’t 

like



OVERVIEW

MTM Travel

Established in 2019, covering the latest in the miles & 

points space and how to utilize rewards to travel for 

pennies on the dollar.  The fun side of points & travel!

Topics: Loyalty programs, points, credit card rewards, 

destinations 

 1x Weekly Show

                   Top Recent Episodes – click to view

MTM Vegas

Established in 2020, covering the fun, interesting and 

absurd sides of Las Vegas while keeping you up to date 

on all the latest news and happenings. 

Topics: Hotel/Casinos, events, conventions, gaming, 

dining 

 2x Weekly Shows

                   Top Recent Episodes – click to view

https://youtu.be/OrCdiz-g5Gs?feature=shared
https://youtu.be/_zQuXsNHUOE?feature=shared
https://youtu.be/-_KKxZLo0Kk?feature=shared
https://youtu.be/4qcYIec8RWI?feature=shared
https://youtu.be/vr5atYIqxeo?feature=shared
https://youtu.be/zIBtbYItr2s?feature=shared


TRAVEL AUDIENCE PROFILE

*Libsyn Audio host total downloads ( 9/2021 to 4/2025) | **YouTube analytics May 2024 – May 2025

• 1.3M total podcast downloads*

• 21,434 avg monthly YT views** 

• 4,700 YouTube Subscribers**

• 73% returning viewers**

• 15:67 average episode listen time**

Live Sports      Real Estate

        Beach Travel      Residential Properties 

        Business News

        Documentary/Films

        30-Minute Chefs

5%

23%

29% 28%

15%

Viewer Age

84%

16%

Gender

Male Female

82%

18%

Geographic Area

U.S. Outside U.S.

Top Cities

Las Vegas                3%

Los Angeles            3%

New York               2%

Chicago                  1%

San Diego               1%

25-34 35-44 45-54 55-64 65+

Listener loyalty & 

behavior

Interests & 

lifestyle*



VEGAS AUDIENCE PROFILE

*Libsyn Audio host total downloads ( 7/2021 to 5/2025) | **YouTube analytics May 2024 – May 2025 and

Rock Fans         Documentary/Films

        Beach Travel     Household Supplies 

        Online Banking

        Family Vacations

        Credit/Lending

83%

17%

Gender

Male Female

1%

4%

16%

26%
28%

25%

Viewer Age

87%

13%

Geographic Area

U.S. Outside U.S.

Top Cities

Las Vegas              10%

Los Angeles            3%

Phoenix                  3%

Chicago                  1%

San Diego               1%

25-34 35-44 45-54 55-64 65+18-24

• 332k total podcast downloads*

• 367,830 avg monthly YT views** 

• 54,900 YouTube Subscribers**

• 73% returning viewers**

• 10:29 average episode listen time**

Listener loyalty & 

behavior

Interests & 

lifestyle*



What our 
audience 
says… 

WHAT OUR AUDIENCE SAYS



 Campaign Period: 1/2025 – Present 

 Goal: Drive viewers to download app

 Delivery: 1x monthly 1:00 live read  + on screen feature + 

mention and link in description with exclusive promo code

SPONSOR OPPORTUNITIES

Available opportunities*:

 Pre-roll / Mid-roll / Post-roll (:30, :60 pre-produced ads)

 Custom segments and Sponsored episodes

 Interview integrations

 Live reads or host endorsements

 Social media tie-ins

Flexible options:

 Single-episode sponsorship

 Monthly partner package

 Quarterly partner package

 Annual package

Sample Sponsorship 

Pricing available by request

*some advertiser industries may be excluded 
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